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	ROLE Title:
	Commercial Executive 
	DAte:
	04/06/2025

	GRADE:
	TO BE COMPLETED BY HR REWARD
	Business Unit:
	INSURANCE

	
	
	
	

	
	
	
	

	Role
	Key Responsibilities:
	Skills / Knowledge / Experience:
	Competencies / Values

	Role Purpose:
To provide day to day support to a busy and dynamic commercial team.
Supporting the team to manage change through internal and external teams, taking ownership for regular monitoring of customer feedback and working to identify opportunities to improve customer outcomes.
Managing change/information requests that come into the team from our external insurance or corporate partners.
Play an active role in the development and management of marketing campaign activity to ensure brand sign off, analysing outcomes and looking for opportunities to refine and improve outcomes.
Support the team in the creation of business cases/presentations to share with internal and external stakeholders.
   

Role Dimension:
Financial
Collective business unit targets to deliver revenue and profit targets.

Non-Financial:
Support a variety of functions within the commercial team from partnership management, product and proposition development alongside marketing activity.

Reports to: 
Head of Customer Experience

Relationships
Internal:
Stakeholders across multiple teams, broader insurance team, marketing, data and insight
External:
External insurance partners and corporate partners.

	What the role must deliver

1. Own a number of regular audit functions e.g. the 6-monthly digital content page review and fortnightly Price Comparison customer journey reviews and monthly Net Promoter Score (NPS) and Trust Pilot reviews to track trends and provide insight.
1. Track and report on monthly campaign performance, providing insights and commentary to stakeholders and using findings to recommend future change.
· Manage the communications tracker, ensuring timely reviews of each touchpoint and accurate documentation of updates. Ensure all comms remain compliant.
1. Coordinate a regular call listening programme within the team, including your own participation on a quarterly basis.
1. Own the annual cycle of updates to brand assets such as rating logos, awards, and price messages, ensuring timely execution and stakeholder signoff.
1. Conduct market research and competitor analysis to identify opportunities and gaps in our customer journey and experience as and when required
1. Provide support as and when needed to fulfil external briefing packs, creation of proposals, sharing of insight
1. Support the compliance area as needed with product reviews, governance tracking and reporting

 
	What type and level of experience will somebody need to have to do this role? 

· Good understanding and working knowledge of Microsoft packages (Word, Excel and PowerPoint)
· Ideally, previous experience working in a regulated/financial services business 
· Good eye for detail
· Confident communicator

Qualifications
Educated to ‘A’ level standard
GCSE Pass grade for English and Maths

Personal Attributes: 
· Tenacity and resilience,
· Drive, 
· Enthusiasm, 
· Team Player
· Self-starter
· Confident communicator
	Capabilities/Strengths:

Core competencies:

Key Competencies
Achievement Drive – level 1
Building Relationships Level 2
Commercial Focus - level 2
Continuous Improvement – Level 2
Customer Focus – Level 3
Developing Self and others – Level 1
Interpersonal & influencing skills – Level 2
Team working  - Level 2
· Strong verbal and written communications skills.
· Personable team player
· Action oriented
· Detail obsessed


Need to exhibit behaviours consistent with RAC core values:
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